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Sentiment and income situation in the Austrian agricultural sector

Less satisfied and

optimistic, 21% want to

give up by 2033. Just

under € 40,000 income

from A&F in 2024

Around 100,000 farmes,
24 hectares of agri-
cultural land per farm,
24% organic farms,
68% with difficulties. €
40,000 income from
A&F in 2024

Mood roughly in line

Less satisfied and with the average for all
optimistic, 20% want farms, very high income
to give up by 2033. (€ 104,000 in 2024), but
Income of € 13,900 great uncertainty

Around 22,000
farms, more satisfied
and optimistic than
average. € 52,700
income from A&F

Farms in Arable Suckler Beef .
: fattening Pig farms
Austria Farms cow farms
farms
\ J I L]

Less satisfied and
optimistic, 24% want
to stop in the next ten
years. € 25,900
income of A&F

Source: Kirner 2025 according to green report and the VISION 2028+



Young farmers are more satisfied and more optimistic about
the future

How satisfied are you with the development of your business?

How do you assess the future prospects for your
business in the coming years?

Source: Kirner 2025 according VISION 2028+, approval in percent



Study analysing the strategies of farm successors in Austria
Telephone interviews with 606 farm successors in February 2025



Predominantly forage
farms, on average

28% with direct 35.1ha UAA, 39.21U, 549 of them full-time
marketing, 7% with farms, 46% part-time
holiday on the farm farms

Telephone
interviews 33.5% organic farms,

23% with agricultural
,Matura“ or University, 2025
11.5% Master farmers

80.7% mountain farms,
20.6% of them with
higher disadvantages

27% from lower Austria, 21% from upper Austria, 18% from Styria, 12% from
Tyrol, 9% from Salzburg, Carinthia, 3% from Burgenland, 2% from Vorarlberg



New activities and strategies of young farmers in defined categories

Traditional livestock farming [N 25,2

Direct marketing of processed products 14,0
Don't know, no answer || EGEGEGN ©.3
Direct marketing in general 9,3
Direct marketing of raw products 6,1

Renewable energies || 6.1
Farm holidays |l 6.1
Halland roomrental | 5.6
Mushroom cultivation || 4.7
other [N 4.7
Aquaculture, aquaponics, fish farming | 4.2
Traditional arable farming |l 3.3
Fruit and vegetable growing - 3,3
Contract machinery [} 2.8
Wine tavern, alpine hut, catering, farm café - 2,8

Green Care - 2,3 Source: Kirner & Prop 2025, n=304,
Machinery ring service approval in percent




New activities and strategies of young farmers in defined categories
Selected original statements

Traditional livestock farming Direct marketing
,Conversion from dairy to suckler cows” ,The meat we produce ourselves is sold
,Different animal husbandry practices” directly from the farm to the end consumer;

N there is a kind of fast food burger.”
,More outdoor access, straw bedding

,Growing berries is best for us; berries can

,Expansion of cattle farming“ , _
> E also be sold frozen or in the form of jams or

,More free-range chickens” juices.”

»Expansion of milk production” “Establish cheese production, attract

,Wagyu cattle breeding” customers, market products directly.”

Source: Kirner & Prop 2025



Sources for new business ideas and strategies

Friends, family, farmers, your environment [ 230
Had it already before, reactivated it [N 213

Interest, thinking out of the box

Other: accident, hobby ...

Media, internet, YouTube, social media

Out of necessity

Demand, conversations with regular customers

Non-agricultural profession, training, exper.
Farm visits, excursions

Change needed on the farm, processes, time
Course, further training, organic training, school
Pressure, external constraints, e.g. dairy
Courage, personal attitude, values

Don't know, now answer

Coincidence

Time to think, philosophise

B 46
BN 40
B 2s

. 1,1 Source: Kirner & Prop 2025, n=244,
. 1,1 approval in percent



Sources for new business ideas and strategies
Selected original statements
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-
,You always have to come up with something

new to survive; it's expensive, but my husband is
very determined.” (interest, thinking out of the box)

My wife W
wishes and

Source: Kirner & Prop 2025



Discussion and conclusions to encourage young farmers for
new business ideas

v Young Farmers in Austria are more satisfied than older farmers and very
optimistic about the future: they need freedom and perspecitves!

v' Agricultural enterprises in Austria are small in scale. Therefore: farmers
need business ideas in addition to operational growth.

v Around one third are considering or already pursuing new business

ideas. Two areas dominate: changes in traditional livestock farming and
direct marketing.

v Innovations in the field of diversification mainly originate within the
family, often based on ideas from women or daughters.
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